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Dear Valued Partner:

nVent is a $2.1 billion global company that provides enclosures, electric heat tracing solutions, complete heat 
management systems, and electrical and fastening solutions. For more than a century, our inventive products  
have provided solutions to customers. We invent. We innovate. It’s our legacy. Hence the name: nVent.

Our mission statement reflects this: We believe that safer systems ensure a more secure world. We connect and 
protect our customers with inventive electrical solutions.

We employ a clear and concise brand hierarchy. While we continue to take pride in the deep history and unrivaled 
legacy of our product brands, noted below, and will continue to leverage this robust history and legacy — the 
cornerstone of our channel partner branding program revolves around promoting nVent first and foremost. 

We will always lead with, and connect back to, nVent — as the core nVent brand is the glue that holds us together 
and the clear nucleus of our future.

You likely associate us with one of our heritage product brands: nVent CADDY, ERICO, HOFFMAN, RAYCHEM, 
SCHROFF and TRACER, which will be our product brands going forward. Our additional product brand, such as 
nVent ERIFLEX, LENTON, NUHEAT and PYROTENAX, will continue to be promoted and sold, as they are brands 
trusted by our global customers.

Our One nVent approach provides the spark that drives our productivity and velocity, the spark of invention 
permeates our brand. Through our management system, Spark: People, Growth, Lean Enterprise, Velocity and 
Digital, we focus on and achieve our priorities — in Win Right fashion. Spark encapsulates our sense of liveliness  
and excitement, and provides the stimulus for our dramatic events and processes. 

As we continue to increase speed and move in the right direction, we consistently put awareness into action  
and create a culture of growth, empowerment and positive impact for nVent. Spark connotes our legacy of 
industry-leading advancement. 

Best regards,

BETH A. WOZNIAK
Chief Executive Officer

n·Vent [in'vent]
v. create or design (something that has 
not existed before); be the originator of.

“nVent an improved form to connect and protect.”

synonyms: originate, create, design, devise, 
contrive, develop, innovate.
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The nVent Logo is a valuable brand and business asset.  
It is our responsibility to protect it and grow its value.

Our logo should serve as the primary identifying unit for all 
our offices and services, and should appear at least once in 
every communication. It must never be altered in any way. 

Our Mission
At nVent, we believe that safer systems ensure a more 
secure world. We connect and protect our customers with 
inventive electrical solutions.

Our Brand Promise

WE CONNECT AND PROTECT

Whether you are a member of our internal communication 

team, one of the agencies tasked with helping us promote 

our brand or a channel partner — we appreciate your 

commitment to ensuring that the nVent Logo is always 

reproduced in accordance with the usage standards 

outlined in this document. 

SECTION 1

Brand Elements

SECTION 2

Product Brands

SECTION 3

Third-Party Guidelines

INTRODUCTION
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Our Brand Hierarchy
At the enterprise level, we will employ a clear and concise brand 

hierarchy. While we continue to take pride in the deep history  

and unrivaled legacy of our product brands and will continue to 

leverage this robust history and legacy, the cornerstone of our 

forward-facing branding program revolves around promoting  

nVent first and foremost. We will always lead with, and connect  

back to, nVent — as the core nVent brand is the glue that holds  

us together and the clear nucleus of our future.

The nVent logo is a valuable brand and business asset. It is our 

responsibility to protect it and grow its value in every marketplace 

we serve or desire to enter. Our logo should always be the primary 

identifying unit for all our offices, products and services. It must 

appear as the dominant mark in every communication we produce,  

and it can never be altered in any way.
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ENTERPRISE BRAND

PRODUCT BRANDS

Our Brands
We do not dilute the nVent brand by placing a product brand  
ahead of it in position, boldness or stature. Product brands  
always receive promotion AFTER our enterprise brand, nVent.  
We will leverage our product brands’ market equity to build  
nVent’s awareness and presence. 

nVent will continue to receive a balanced prominence in all  
usages, whether online, on air, in video, in print or onsite.

Furthermore, we do not elevate third-level products or product  
lines, like TraceTek, to our enterprise or product brand levels.  
We will refrain from the practice of creating additional third-level  
brand names because these names only serve to dilute our  
efforts to increase brand awareness for nVent and our six  
product brands. Third-level brands that are already known  
within our markets will continue to exist for the near future —  
but no new brand names should be created, unless with Brand 
Council approval. Instead, we will refer to these new third-level  
brands using descriptive category names, such as “cable tracing 
solutions” and “thermostats.” 
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Our Branded House
It is imperative to our planned growth that we stand proudly under 

the nVent banner. Never stop leveraging the powerful legacies of 

our heritage product brands, but use this power to consistently 

strengthen nVent as our enterprise-wide Branded House. nVent is  

the new global leader in connection and protection.

ONE NVENT
Unifying our six product brands under One nVent  
best illustrates the scope of our powerful portfolio  
of solutions and accelerates our performance:

•	 We have industry leading positions in growing 
verticals.

•	 We have attractive segments with differentiated 
growth opportunities.

•	 We have a clear go-to-market strategy, regardless  
of marketplace or geographic target area.

CADDY    ERICO    HOFFMAN    RAYCHEM    SCHROFF    TRACER

Our powerful portfolio of brands:
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BRAND ART / BRAND GUIDE
Always use original nVent Brand Art for reproduction. High-resolution files and the current full version of the  
nVent Brand Identity Standards may be downloaded at nVent.com/us/en/about-nVent/logos-guidelines

SECTION 1

Brand Elements

ENTERPRISE LOGO
1.1	 Logo Elements
1.1	 Clear Space & Minimum Size
1.2	 Color Variations & Backgrounds
1.3	 Unacceptable Usage

BRAND NAME
1.4	 Brand in Text
1.4	 Brand URL

COLOR PALETTE
1.5	 Brand Colors

TYPOGRAPHY
1.6	 Brand Fonts

SPARK
1.8	 Color Variations
1.9	 Clear Space & Minimum Size
1.10	 Unacceptable Usage

SECTION 2

Product Brands

PRODUCT BRAND LOGO
2.1	 Product Brands
2.1	 Product Brand Logo Elements
2.2	 Clear Space & Minimum Size
2.2	 Color Variations 
2.3	 Primary Product Brand Logos
2.4	 Secondary Product Brand Logos

PRODUCT BRAND NAME
2.5	 Product Brand in Text
2.5	 Product Brand with Product Name in Text
2.5	 Multiple Product Brands in Text

SECTION 3

Third-Party Guidelines

CO-BRANDING
3.1	 Strategic Partnerships & Alliances
3.1	 Joint Ventures
3.1	 Alignment of Logos
3.2	 Authorized Distributor Configurations
3.3	 Clear Space & Minimum Size
3.3	 Relationship Descriptor
3.4	 Configurations in Text

APPLICATIONS
3.5	 Co-Branded
3.6	 nVent Leading
3.7	 Third-Party Leading
3.9	 Unacceptable Usage
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OUR LOGO
Created to be powerful yet engaging, energetic yet 
refined, our logo (enterprise logo) showcases the Spark  
of invention that permeates our brand — and connotes 
our legacy of industry leading advancement. Adding 
velocity and speed, the right-hand side of our V ascends  
upwards to serve as an ignition point for our Spark.

OUR NAME
In written form, the capitalization rule for “nVent” is 
lowercase all letters except V, always. When nVent 
begins a sentence, it should still follow the same rule.  
If nVent appears in a sentence that is all uppercase, 
such as a headline, it should be presented as “NVENT.”

OUR PRONUNCIATION
Reinforcing our origins of invention and to further fortify 
the overall brand, our name should be pronounced as 
the word it is based on — invent.

LOGO ELEMENTS
Our logo is comprised of the Spark and the custom-
designed logotype, which are equally important. 
The relationship between these elements have been 
established and the proportions are fixed as illustrated, 
and it should never be altered it in any way. The Spark 
and logotype should rarely be used apart.

CLEAR SPACE
The nVent logo should always be surrounded by a buffer 
area of clear space to separate it from text and other 
graphic elements, as well as the edge of the page.

No other elements should infringe upon this space.  
The minimum clear space is equal to the height of left 
side of the “n” in the logotype, as illustrated to the left.

MINIMUM SIZE
Minimum size refers to the smallest size the nVent logo 
may be reproduced to ensure its legibility, and it may 
not be reproduced smaller than 1" or 25.4mm in width.

Spark

Logo

Logotype

CLEAR SPACE MINIMUM SIZE

1" / 25.4mm

n n

nn

n
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COLOR VARIATIONS
The nVent logo should appear at least once in every 
communication, and may not be re-drawn, distorted 
or dismantled in any way. For detailed brand color 
specifications, refer to page 1.5.

FULL-COLOR LOGOS
These logos are the preferred versions and should  
be used whenever possible. 

ONE-COLOR LOGOS
Our one-color logos in black or white are intended  
for use when reproduction methods prohibit the  
use of the full-color nVent logo. The black logo can  
also be used for special finishes, such as etching or  
varnishing applications.

BACKGROUNDS
Using the correct nVent logo version on a variety of 
backgrounds is critical for brand consistency. When 
to use the "full-color logo" or " full-color logo reversed" 
is demonstrated in Section 2 of the current nVent 
Brand Identity Standards (full version), which can be 
downloaded at the link below.

BRAND ART
Always use original brand art for reproduction of the 
nVent brand elements. High-resolution files of the 
nVent Logo may be downloaded at:

nVent.com/us/en/about-nVent/logos-guidelines

Full-Color Logo Black Logo

Full-Color Logo Reversed

White Background Black Background Red Background

PREFERRED BACKGROUNDS

White Logo
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UNACCEPTABLE USAGE
Proper use of the nVent logo is essential for maintaining  
and protecting the brand. Our logo should be reproduced  
according to the specifications in these standards. The 
examples to the left illustrate misuse of the nVent logo.

DO NOT:

•	 Alter the distance between elements

•	 Change the proportions of the elements

•	 Stretch the logo

•	 Distort the logo

•	 Retype or redraw the logo

•	 Outline the logo

•	 Recolor the logo

•	 Place the logo on a background with similar colors

NNNNNNN
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ENTERPRISE BRAND NAME IN TEXT
In written form, the capitalization rule for “nVent” is 
lowercase all letters except V, always. When nVent 
begins a sentence, it should follow the same rule. 

When appearing in a sentence that is all uppercase, 
such as a headline, it should be: 

•	 NVENT

BRAND TENSE
When used as a trade name, nVent is written in  
singular tense:

•	 nVent is

•	 nVent has

•	 nVent was

IMPORTANT NOTE: nVent may be used either as a 
trademark or a trade name; our product brands may 
only be used as trademarks, never as trade names 
(refer to the Legal Disclaimers on page vi of the current 
nVent Brand Identity Standards (full version).

For products that exceed your needs, nVent delivers on all levels of quality 
and reliability.

BRAND IN NARRATIVE TEXT

nVent.com

BRAND URL BRAND URL
Brand consistency across all media is important, 
therefore the URL (website address) must always 
appear as listed for core nVent material:

•	 nVent.com 

The URL must always appear in Roboto Bold.

HEADLINE TEXT IS NVENT DI OKIRET 
AVOLR LUCI DE OSURAC

BRAND IN UPPERCASE IN NARRATIVE TEXT
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PRIMARY COLORS
Our primary colors are positive, healthy and elegant. 
This palette should be used for all brand applications.

SECONDARY COLORS
The secondary colors are used to enhance and should 
be used in conjunction with the primary colors.

COLOR CONSISTENCY
It is vital that our brand colors look consistent across all 
media. To help achieve this, color references are listed:

•	 Pantone® (Pantone Matching System, PMS)  
is used for spot color offset printing.  
CP = Pantone+ Color Bridge Coated.

•	 CMYK (Cyan, Magenta, Yellow, Black) is used  
for four-color process offset and digital printing.

•	 RGB (Red, Green, Blue) and HEX/HTML 
(Hexadecimal) are used for digital applications.

Pantone® 1797 CP
CMYK: 2.97.85.7
RGB: 196.38.46 
HEX/HTML: c4262e

Pantone® 188 CP
CMYK: 11.95.58.54
RGB: 118.36.50 
HEX/HTML: 772432

Black 
CMYK: 0.0.0.100
RGB: 0.0.0 
HEX/HTML: 000000

Pantone® 402 CP
CMYK: 9.13.16.29
RGB: 168.163.155
HEX/HTML: a9a39b

Pantone® 165 CP
CMYK: 0.70.100.0
RGB: 255.98.25 
HEX/HTML: ff6319

Pantone® 113 CP
CMYK: 0.2.83.0
RGB: 255.237.70 
HEX/HTML: ffed46

Pantone® 7409 CP
CMYK: 0.31.100.0
RGB: 238.175.0 
HEX/HTML: eeaf00

Pantone® 1255 CP 
CMYK: 8.30.95.30
RGB: 171.132.34
HEX/HTML: ab8422

Pantone® Cool Gray 7 CP
CMYK: 22.15.10.32
RGB: 154.155.156 
HEX/HTML: 9a9b9c
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Employee Name
Title
Segment (if required)

+1.123.456.7890 Tel
+1.123.456.7891 Mobile
+1.123.456.7892 Fax
employee.name@nVent.com

nVent
1665 Utica Avenue, Suite 700
Minneapolis, MN 55416 
USA

nVent.com – We connect and protect.

Confidentiality Note: This email contains privileged and 
confidential information intended for the use of the addressees 
named above. If you are not the intended recipient of this email, 
you are hereby notified that you must not disseminate, copy 
or take any action in respect of any information contained in 
it. If you have received this email in error, please notify the 
sender immediately by email and immediately destroy this 
email and its attachments.

BUSINESS COMMUNICATIONS FONT
Arial is our brand font for communicating internally and with our partners, because 
of its availability on personal computers and smart phones, and should be used  
for specific business applications, such as Microsoft Office (Excel, OneNote, 
Outlook, PowerPoint and Word). This font should also be used in email signatures.  
See visual samples below.

MARKETING COMMUNICATIONS FONT
Roboto is our brand font for marketing collateral, such as advertisements,  
brochures, product data sheets and trade shows. By taking advantage of the large 
variety of type styles offered by Roboto font family, which includes the compact 
version Roboto Condensed, we can further establish and reinforce our core brand. 
See visual samples below.

Lorem Ipsum at set nihicietum et que etur, core cus. Et in repta 
dolorepudis et vernatem solo es eostincta nullend ucieni bea 
quiatempor aliciuntempe nobitatatus num essi optatur, qui alit, 
quiatur maximol uptaestibus simoluptatem nonsenda necte 
mod milianis ad ent dolor maiorru.

Spieniam rerumqu isimolo rporem volores remporest, conser  
verupta turiamus, qui consende volectia sitam re quo esciliqui 
aut qui ditias id quaspiet ex erio. Voluptae lat aut aute doloria 
teniet fugit, quid ulleserum alitatum unde vellacipit fugiantur, 
verisque ne pliquia sectate consed ellabor eptatur.

Nis quidel ipis sincil ilit, soluptam quatem late non comnim ilis 
poreped quos nonsequamet et aut molessi tiorers piciisci occa 
est eium quis del iliquia dent volorror se necuptatis poreiumas 
labo. Itaspe iniament, asitiusa dus se plibusaperum sum nons 
equi aut idit ape cor ma dolum dendisc imuscita vendant isin 
nihiliqui aut quia cullis eatur.

Genda cus que quatur. Amus rem vollorem quat omnim experio 
con pa veles conseriam nus, occum utem eniet ut explibusam, 
omnieni mporum re vidit imin non et optatem est, sit verum 
fac cus aut qui quiandem doloreh endant, od mos. Henimper 
iaturesequi offici nem quaturesto vitiur.

Outer jacket hybrid 
construction

High temperature resistance  
heating conductor

Inner jacket PTFE/polymer sandwich

Protective braid of tin plated  
copper strands (max. 25 Ω/km)

INTRODUCTION SUBHEAD GOES HERE

APPLICATION SUBHEAD GOES HERE

Area classification Hazardous area, Zone 1 or Zone 2 (Gas) or Zone 21 or Zone 22 (Dust) Ordinary area

Chemical resistance Organic corrosives

APPROVALS SUBHEAD GOES HERE

Compliant to IEC EN 62395
System (heating units)

PTB 08 ATEX 1102X
 II 2 G  Ex eb IIC T2…T6 Gb
 II 2 D  Ex tb IIIC T260…T90°C Db 

IECEx PTB 08.0051X
Ex eb IIC T2…T6 Gb 
Ex tb IIIC T260…T90°C Db 

Bulk cable Baseefa15ATEX0158U
 II 2 G Ex e IIC Gb

IECEx BAS 15.0105U
 II 2 G Ex e IIC Gb

ТС RU С-BE.МЮ62.В.05394 / 1Ex e IIC T4 Gb X
 Ex tb IIIC T110°C Db X / Amb temp –60°C + 90°C

*Temperature classification (T-rating) has to be established by using the principles of stabilised 
design or the use of a temperature limiting device. 

Freeze protection and temperature maintenance on long line applications.

XPI Series Resistance  
Trace Heating Cable

nVent.com | 1

CONNECT AND PROTECT

CONFIDENTIAL – FOR INTERNAL USE ONLY
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Slide Title Goes Here

Takeaway Text Goes Here

Include Graph Title
X axis Title
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C ategory 4

C ategory 3

C ategory 1

C ategory 2

SeriesSeriesSeriesSeries Series

nVent PowerPoint
Presentation

Wilbur MacIntyre
May 31, 2018
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Lab iusa et qui tem evel is ipitis qui sundam hicto odis et harcias erum ullor archici isim agnitis dolorpo 

re pellab ium exerum, simincia atestota quas sitiis ut etur ad ex el is aut ero. Enda nullabo riatem utpor 

lupta tionseq uatem porro magniam, natur? Od moluptio ium quiatiis erit, inu atestota quas sitiis ut etur 

stiae est, cuscimp ore. 

Puda andi cullupti tem. Nequas eu. Sed mi, voluptat. Lab iusa et qui tem evel is ipitis qui sundam hicto 

odis dolorpo repellab ium exerum, simi ab iusa et qui tem evel is ipitis qui sundam hict.

Lorem ipsum tem ipitis odis 
harcias quas lorm volor  
aut ipitis ad eutar lab simia 
ipsum tem ipitis odis. 

Rae ut re officia nestistiis a quam 

vid quatios dolorer atquibero volorec 

abores sequatiant laboriati aligen 

den em utem quiditias et moluptat. 

Umque volore rat et quam eos dit, 

comnimus experorem facietur rentio 

ommo dusdae vellibus quat.

Odio. Optae volum quibusd aecture 

rum es estrum rectorum, cuptatae 

ssed mil expero blabo. Im quatur. Et 

harum eaquatum.

Umque volore rat et quam eos dit, 

comnimus experorem facietur rentio 

Cs aute nem fugiaspit, quo dellaut 

dem qui borerrum quatent molorestet 

liqui volupie nditasi num etur? Essint 

vidit quas min rem quationse qui ant.

Ovideritat aut dolende lacidit verum, 

quasimaios velest et vento enem es 

cipsunt is ent ditatur, que perum que 

magnimusci core, culpa qui dend eli 

cid quide dolorro vitatus eos eosan.

Optae volum quibusd aecture rum es 

estrum rectorum, cupta taessed mil 

expero blabo. Im quatur.

Quiam doluptas ne dolorrovidus 

quis et, sunt, nis sincti dis nis nihicia 

denihil lorisci endenienihil et hilluptat 

ure voluptam, occum nonsene storere 

caborem reperum vellaboria dolupta. 

tibust aperci omnitasit lam harcienis 

et preptaque num inihitio eum es 

dem. Et lab inis es quos moluptati 

restis ne id quae. Si adis es ullasapi-

tas venessimos am iliqui omnia aut 

ab ipit vendici pro es quos as sum an-

des dem eniminv elluptas magnam ex 

et hit aliquas rpor acepele ssitaspeles 

dinulpa que et lam ol. 

tectiisi remostoribus dolorentis aut 

volorecae vero to coreria qui ressit 

pidebiscitas minum nectemporit, 

veniet ut exerrum, offic tet qui undel 

moloritis alibus autatem quatusam 

autem qui. 

Si adis es ullaborerrum quatent molo 

restet liqui sapitas venessimos 

Umque volore rat et quam eos dit, 

comnimus experorem facietur rentio 

ommo dusdae vellibus quat rorpor 

acepele ssitaspeles dolu tectiisi 

remostoribus dolorentis.

Taut volorecae vero to coreria qui 

ressit am inulpa que et lam iliqui 

omnia aut ab ipit vendici pidebiscitas 

minum es quos as sum andes dem. 

Umque volore rat et quam eos dit, 

comnimus experorem facietur rentio 

ommo dusdae vellibus quat.

eniminv elluptas magnam ex et hit 

aliquas nectemporit, veniet ut exerru. 

 ©2019 nVent

Advanced Advantages. 
nVent ERIFLEX is a leading global provider of low-voltage power distribution and  
grounding solutions that reduce total installed cost and increase design flexibility  
of electrical systems. Our products connect and protect our customers’ systems in 
facilities where the cost of failure is high. We help customers enhance productivity  
by simplifying installation and minimizing downtime during operation.

Introducing nVent ERIFLEX Advanced Technology —  
an innovative, unique and safer insulation technology. 
Advanced is halogen-free, low smoke, flame retardant  
and has a high-temperature feature. 

nVent ERIFLEX offers a complete portfolio that includes power flexible conductors, 
distribution blocks and power blocks, busbar systems and supports, insulators and 
earthing busbars, braids and accessories. 

nVent ERIFLEX introduces 

Advanced  
Technology

Experience advanced insulation  
technology at nVent.com/ERIFLEX

CADDY    ERICO    HOFFMAN    RAYCHEM    SCHROFF    TRACER

Railway System Solutions
Improving Rail Safety and Reliability for More Than a Century

CADDY    ERICO    HOFFMAN    RAYCHEM    SCHROFF    TRACER

1234 Main Street
Suite 5000
City, ST 67890 Country
+00.123.456.7890
+00.123.456.7892 fax

nVent.com

PRESS RELE ASE

Date

HEADLINE GOES HERE IN THIS SPACE. Lorem ipsum dolor sit 
amet, conse ctetuer adipiscing elit ynot osurac fignoit. 

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh euismod tincidunt utes 
laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad minim veniam, quis nostrud exerci tation corper 
suscipit lobortis nisl ut aliquip ex ea commodo consequat. Duis autem vel eum iriure dolor in hendrerit in 
vulputate velit esse molestie consequat, vel illum dolore eu feugiat nulla facilisis at vero eros et accumsan 
et iusto odio digni ssim qui blandit prae sent lupta tum zzril delenit augue duis dolore te feugait nulla facilisi. 
Nam liber tempor cum soluta nobis eleifend option congue nihil imperdi et doming id quod mazim placerat 
facer possim assum. Typi non habent clarit atem insitam; est usus legentis in iis qui facit eorum claritatem. 
Investigationes demonstraverunt lectores legere me lius quod ii legunt saepius. 

Claritas est etiam proce ssus dyna micus, qui sequitur mutati onem consuet udium lectorum. Mirum esntare 
quam littera gothica, quam nunc putamus parum claram, anteposuerit litterarum formas humanitatis persea 
cula quarta decima et quinta decima. Eodem modo typi, qui nunc nobis videntur parum clari, fiant solle mnes 
in futurum. Lorem ipsum dolor sit amet, consec tetuer adi pis cing elit, sed diam nibh euismod tincidunt ut 
la oreet dolore magna aliquam erat volutpat. Ut wisi enim ad minim veniam, quis nostrud exerci tation ullam 
corper suscipit lobortis nisl ut aliquip ex ea commodo consequat. 

Duis autem vel eum iriure dolor in hendrerit in vulputate velit esse molestie consequat, vel illum dolore feug 
iat nulla facilisis at vero eros et accumsan et iusto odio dignissim qui blandit praesent luptatum zzril delenit 
augue duis dolore te feu gait nulla facilisi. Nam liber tempor cum soluta nobis eleifend option congue nihil 
impe rdiet doming id quod mazim placerat facer possim assum. Typi non habent claritatem insitam; est usus 
legentis inis facit eorum claritatem. Investig ationes dem onstra verunt lectores legere me lius quod osurac 
ii legunt saepius. 

Claritas est etiam proce ssus dyna micus, qui sequitur mutati onem consuet. Mirum est notare quam littera 
gothica, quam nunc putamus parum claram, anteposuerit litterarum formas humanitatis per seacula quarta 
decima et quinta decima. Eodem modo typi, qui nunc nobis videntur parum clari, fiant solle mnes in futurum. 
Lorem ipsum dolor sit amet, consec tetuer adi pis cing elit, sed diam nibh euismod tincidunt ut laoreet dolore 
magna aliquam erat volutpat. Ut wisi enim ad minim veniam, quis nostrud exerci tation ullamcorper suscipit 
lobortis nisl ut aliquip ex ea commodo consequat. 

Rev:

English is the referenced language, other languages for information only.
L’anglais est la langue de reference, les autres langues sont seulement pour information.Notes:

Creator:

File Name:

Document No:

Document:

©2018 nVent. All nVent marks and logos are owned or licensed by nVent Services GmbH or its affiliates. All other trademarks are the property of their respective owners. nVent reserves the right to change 
specifications without notice. Any reproduction in part or as a whole without the written permission of nVent is prohibited. Revisions to be computer processed; no manual changes permitted. 

Flexibar 

Name of Document 

1234567890 A 

SPEC-MASTER_01.DOC 27-Apr-18

Doe, John Page 1 of 2 

Advanced  

1. Information Source / Source d’information
nVent ERIFLEX Flexibar

2. Picture / Image
PLACE IMAGE HERE 

3. Specification / Spécification

3.1 Flexibar Advanced 
Preformed Flexibar Advanced / Preformed Flexibar Advanced 
Manufactured with Flexibar advanced to FADVT001 specification.   
Fabriqué avec Flexibar ADVANCED selon la spécification FADVT001. 

3.2 Flexibar PVC in Red copper (en cuivre rouge) 
Preformed Flexibar Plain Copper / Flexibar Préformé Cuivre Rouge 
Manufactured with Flexibar according to FLEXIB000002 specification. 
Fabriqué avec Flexibar selon la spécification FLEXIB000002. 

3.3 Flexibar PVC in Tinned copper (en cuivre rouge) 
Preformed Flexibar Plain  Tinned Copper / Flexibar Préformé Cuivre Étamé 
Manufactured with Flexibar according to FLEXIB0000017 specification.   
Fabriqué avec Flexibar selon la spécification FLEXIB0000017. 

3.4 Flexibar Summum in Red copper (en cuivre rouge) 
Preformed Flexibar Summum Plain Copper / Flexibar silicone Préformé Cuivre 
Manufactured with Flexibar according to FLEXIB0000026 specification.   
Fabriqué avec Flexibar selon la spécification FLEXIB0000026. 

Table Main Header 

Part Number 
{Réf. N} 

Description 1 
{Description 1} 

Description 2 
{Description 2} 

nVent 
Drawing n° 

Packing – Type 
{Emballage – Type} 

Weight  
{Poids} 

[kg] 

506207 KIT Flexibar ADV 6x50 VP HG0008 ARADEX R11687 1 –  W 26.10 

Table Main Header 

Description 
{Description} 

Part Number 
{Réf. N} 

Section 
{Section} 

[mm2] 

External 
Diameter 
{Dimètre 

Exterieur}  
[mm] 

Number of 
Strands 

{Nombre de Fils} 

Wire Ø 
{Ø du fil}

[mm] 

Nominal  
Current 

{Intensité 
nominale} 

[A] 

Packing 
{Emballage} 

[m] 

Weight 
{Poids} 
[kg/m] 
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INTERNATIONAL BRAND FONTS
Most languages can be typeset in Roboto and Roboto 
Condensed, languages not compatible should use a  
specific typeface of Noto Sans. Refer to Section 2 of the 
current nVent Brand Identity Standards (full version).

DOWNLOAD FONTS
Roboto, Roboto Condensed and Noto Sans are Google 
Fonts and available for free usage and download at:

fonts.google.com

IMPORTANT NOTE: Never use Typographic Ligatures, 
which occur when two or more letters are joined as a 
single glyph (letter), such as the characters fi (f and i)  
or ffl (f, f and l).

Hello, I’m Arial.
Our brand font for business applications, such as 
Microsoft Office and Email Signatures.

Good day, I’m Roboto.
Our brand font for our marketing collateral, such as 
advertisements, brochures and trade shows.

Hi, I’m Roboto Condensed.
The condensed version of our brand font Roboto that  
is used as an accent font for our marketing collateral. 

ROBOTO THIN
ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz 1234567890!?&

ROBOTO THIN ITALIC
ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz 1234567890!?&

ROBOTO LIGHT
ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz 1234567890!?&

ROBOTO LIGHT ITALIC
ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz 1234567890!?&

ROBOTO REGULAR
ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz 1234567890!?&

ROBOTO ITALIC
ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz 1234567890!?&

ARIAL REGULAR
ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz 1234567890!?&

ARIAL ITALIC
ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz 1234567890!?&

ROBOTO CONDENSED LIGHT
ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz 1234567890!?&

ROBOTO CONDENSED LIGHT ITALIC
ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz 1234567890!?&

ROBOTO CONDENSED REGULAR
ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz 1234567890!?&

ROBOTO MEDIUM
ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz 1234567890!?&

ROBOTO MEDIUM ITALIC
ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz 1234567890!?&

ROBOTO BOLD
ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz 1234567890!?&

ROBOTO BOLD ITALIC
ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz 1234567890!?&

ROBOTO BLACK
ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz 1234567890!?&

ROBOTO BLACK ITALIC
ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz 1234567890!?&

ARIAL BOLD
ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz 1234567890!?&

ARIAL BOLD ITALIC
ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz 1234567890!?&

ROBOTO CONDENSED ITALIC
ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz 1234567890!?&

ROBOTO CONDENSED BOLD
ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz 1234567890!?&

ROBOTO CONDENSED BOLD ITALIC
ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz 1234567890!?&

BRAND FONTS
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COLOR VARIATIONS
The Spark may be used in the following brand colors 
(refer to page 1.5):

FULL-COLOR SPARK
The preferred versions for all applications and should 
be used whenever possible. 

ONE-COLOR SPARK
Intended for use when reproduction methods prohibit 
the use of full-color. 

•	 The Black version should be used for special finishes, 
such as etching or varnishing applications.

•	 The White version may be used as a ghosted or 
semi-transparent overlay for special effects, refer  
to Section 2 of the current nVent Brand Identity 
Standards (full version).

ONE-COLOR OUTLINE SPARK 
To be used minimally as accents in a design, and must 
only be used in Pantone® 1797 Red or Black, with no fill 
color inside the red or black lines.

IMPORTANT NOTE: The Spark should only be used to 
complement an application containing the nVent logo 
or nVent product brand logo, and should never replace 
either logo.

FULL-COLOR SPARK

ONE-COLOR SPARK

ONE-COLOR OUTLINE SPARK 

Black

Red Black

White
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CLEAR SPACE
The Spark should always be surrounded by a buffer 
area of clear space to separate it from text and other 
graphic elements, as well as the edge of the page. 
When used in black, white or outlined colors (as shown 
on page 1.8), the clear space of the Spark may be 
reduced to best fit the design while maintaining the 
specifications in this document.

When the preferred clear space is restricted due to 
design or size of an application, the minimum clear 
space may be used.

MINIMUM SIZE
Minimum size refers to the smallest size the Spark may 
be reproduced to ensure its legibility. The Spark may 
not be reproduced smaller than 1" or 25.4mm in width. 

ALIGNMENT
The Spark may bleed off (cropped off) a page or 
surface of an object, but a minimum of 1⁄3 (one-third) 
of an individual spark’s length must always be visible. 
Never bleed/crop all of the individual sparks. 

IMPORTANT NOTE: The Spark should only be used to  
complement an application containing the nVent logo 
or nVent product brand logo, and should never replace 
either logo.

CLEAR SPACE

1" / 25.4mm

X X

X X

X

PREFERRED

Y Y

Y Y

Y

MINIMUM

MINIMUM SIZE
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UNACCEPTABLE USAGE
Proper use of the Spark is essential for maintaining  
and protecting our brand. The Spark should be 
reproduced according to the specifications in these 
standards. These examples illustrate misuse of the 
Spark and our brand.

IMPORTANT NOTES: 

•	 The shape and colors of the Spark must  
never be modified.

•	 A product, image and/or text must never  
be highlighted by centering it in the Spark  
(e.g., using the Spark as a starburst).

Do not alter the distance 
between elements.

Do not tilt, skew or  
rotate the Spark.

Do not recolor  
the Spark.

Do not outline the Spark 
in different colors.

Do not outline and  
fill in the Spark with  

different colors.

Do not outline the  
full-color Spark.

Do not stretch, distort  
or warp the Spark.

Do not add  
individual Sparks.

Do not change the 
proportions of  

the individual Sparks.

PRODUCT BRANDING
For acceptable and unacceptable usage of the Spark 
on individual product forms, refer to Section 11 of the 
current nVent Brand Identity Standards (full version).
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PRODUCT BRANDS
The brands that define nVent are combined to make 
us who we are — an enterprise that prides itself on its 
ability to “connect and protect.”

Our Product Brands consist of our six heritage product 
brands that comprise “Our powerful portfolio of brands:”

•	 CADDY
•	 ERICO
•	 HOFFMAN

•	 RAYCHEM
•	 SCHROFF
•	 TRACER

•	 ERIFLEX
•	 LENTON

•	 NUHEAT
•	 PYROTENAX

Our portfolio also includes the following additional/
approved product brands: 

Our product brands should always be preceded by
nVent (e.g., nVent RAYCHEM). In listings, the product
brand names should always appear in alphabetical
order and in uppercase letters (refer to page 2.5).
The product brand name should never appear without
nVent, with the exceptions of when they are listed as
“Our powerful portfolio of brands” (refer to page v), and 
in other pre-approved situations in the full version of  
the nVent Brand Identity Standards. All other instances 
must be approved by the marketing department. 

PRODUCT BRAND LOGO ELEMENTS
The nVent product brand logo consists of three elements: 
the nVent logo, Red Rule and Product Brand Name. 
The relationship between these elements have been 
established and the proportions are fixed as illustrated 
and never altered it in any way.

nVent logo

Product Brand

Red Rule

IMPORTANT NOTE: In order to reinforce the core nVent brand, the primary logo to be 
used is the enterprise brand logo. Use of a product brand logo is acceptable only when 
the product brand logo is more widely recognized in a particular market or industry. 
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PRODUCT BRAND LOGO
In order to reinforce the core nVent brand, the primary 
logo to be used is the brand logo. Use of Product Brand 
logos is acceptable only when the Product Brand is more  
widely recognized in a particular market or industry.

CLEAR SPACE
The Product Brand Logo should always be surrounded 
by a buffer area of clear space to separate it from  
text and other graphic elements, as well as the edge  
of the page.

No other elements should infringe upon this space.  
The minimum clear space is equal to the height of left 
side of the “n” in the logotype, as illustrated to the left.

MINIMUM SIZE
Minimum size refers to the smallest size the nVent 
Product Brand Logo may be reproduced to ensure 
its legibility. The Product Brand logo may not be 
reproduced smaller than the nVent Logo being 1" or 
25.4mm in width.

COLOR VARIATIONS
The product brand logos may not be re-drawn, distorted  
or dismantled in any way. For detailed brand colors, 
refer to page 1.5.

FULL-COLOR LOGOS
These logos are the preferred versions and should be 
used whenever possible. 

ONE-COLOR LOGOS
Our one-color product brand logo in black or white are 
intended for use when reproduction methods prohibit 
the use of the full-color product brand logo. The black  
product brand logo can also be used for special finishes, 
such as etching or varnishing applications.

1" / 25.4mm

n

n

n

n

n

CLEAR SPACE MINIMUM SIZE

Full-Color Primary Logo

Black Primary Logo

Full-Color Primary Logo Reversed

White Primary Logo

COLOR VARIATIONS
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PRIMARY PRODUCT BRAND LOGOS
Our primary product brand logos are the preferred 
versions and should be used whenever possible.

The primary product brand logo reversed should be 
used against a dark background (refer to page 2.2).

IMPORTANT NOTE: In order to reinforce the core 
nVent brand, the primary logo to be used is the nVent 
logo. Use of a product brand logo is acceptable only 
when the product brand is more widely recognized in  
a particular market or industry. 

HERITAGE PRODUCT BRANDS

ADDITIONAL/APPROVED PRODUCT BRANDS
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SECONDARY PRODUCT BRAND LOGOS
Our secondary product brand logos are intended for 
use when reproduction methods prohibit the use of the 
primary product brand logo.

The secondary product brand logo reversed is intended 
for use when reproduction methods prohibit the use 
of the primary product brand logo and should only be 
used against a dark background (refer to page 2.2).

IMPORTANT NOTE: In order to reinforce the core 
nVent brand, the primary logo to be used is the nVent 
logo. Use of a product brand logo is acceptable only 
when the product brand is more widely recognized in  
a particular market or industry. 

HERITAGE PRODUCT BRANDS

ADDITIONAL/APPROVED PRODUCT BRANDS
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PRODUCT BRAND NAME IN TEXT
In written form, the capitalization rule for “nVent” is 
lowercase all letters except V, always. When nVent 
begins a sentence, it should follow the same rule.  
When adding a product brand name, nVent remains  
the same as stated above and the product brand  
name should always appear in uppercase letters  
(i.e., nVent CADDY fasteners...). 

PRODUCT BRAND WITH PRODUCT NAME
When adding nVent Product Brand Names with  
Product Names, the text should appear as:

•	 nVent PRODUCT BRAND Product Name...  
(i.e., nVent CADDY Rod Lock fasteners...)

When used multiples times in material, follow the 
specifications below.

•	 First instance: ...nVent CADDY Rod Lock fasteners... 
and Second instance: ...Rod Lock offering...

•	 First Instance: ...nVent RAYCHEM TraceTek solutions... 
and Second Instance: ...TraceTek solutions...

IMPORTANT NOTE: Product Names should always 
appear in Title Case letters, never in Uppercase.

MULTIPLE PRODUCT BRANDS
When adding multiple product brand names in text, 
nVent remains the same and the product brand names 
should always appear in uppercase letters and in 
alphabetical order, such as:

•	  nVent CADDY, ERICO and RAYCHEM products...

For products that exceed your needs, nVent CADDY fasteners deliver on 
all levels of quality and reliability.

PRODUCT BRAND IN NARRATIVE TEXT

For products that exceed your needs, nVent CADDY Rod Lock fasteners 
deliver on all levels of quality and reliability.

PRODUCT BRAND WITH PRODUCT NAME IN NARRATIVE TEXT

For products that exceed your needs, nVent CADDY, ERICO and RAYCHEM 
solutions deliver on all levels of quality and reliability.

MULTIPLE PRODUCT BRANDS IN NARRATIVE TEXT
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STRATEGIC PARTNERSHIPS & ALLIANCES
As part of our global growth strategy, nVent may  
collaborate with third parties to develop or exploit  
existing or new technology, to serve customers in  
selected regions, and to enhance its product offering.  
This may take various forms of sole or joint develop-
ment, manufacturing and sale of products, which may 
include shared marketing communications that could 
have implications for the nVent brand.

JOINT VENTURES
From the corporate branding perspective, growing nVent 
business, while maintaining the integrity and attributes 
of the nVent brand, is a major objective of any strategic 
partnership or alliance.

To ensure a strong recognition of the nVent Brand and  
protection of our intellectual property, all strategic 
partnerships and alliances must follow these Standards. 
Under all circumstances nVent must be able to control 
the nature and extent of such use.

The nVent name/logo should be at least equal in size 
to a third party name/logo wherever it appears. New, 
jointly-owned marks, logos and/or names should be 
avoided whenever possible, and must be approved by 
the Brand Council and Legal Department. If a strategic 
business relationship encompasses an offering of 
nVent products, the coloring and branding of such 
products should remain intact.

ALIGNMENT OF LOGOS
There are two main alignments for the joint venture 
logo and name: horizontal and vertical, which do not 
interfere with the nVent logo clear space. The nVent 
name and logo should be at least equal in size to a  
third party name and logo.

HORIZONTAL ALIGNMENT

VERTICAL ALIGNMENT

3n 
Minimum

n
Align

n

3n Minimum

Align 
Centered

IMPORTANT NOTES: 
•	 It must be clear that nVent and a third-party 

partner are distinctly separate legal entities. 
•	 Third party logos and brand names should 

never exceed the size of the nVent logo. 
•	 The nVent logo cannot be translated to 

another language.
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FULL-COLOR CONFIGURATIONS
The primary frame of reference for our brand is the 
nVent logo. It is the unifying visual element that 
appears across all our communications, enabling  
us to build strong brand recognition. Our brand is a 
valuable asset that we need to protect, thus we ask  
you use it according to these standards. 

When representing nVent on partner communications, 
our logo must always appears with a relationship 
descriptor (e.g., Authorized Distributor). 

ONE-COLOR CONFIGURATIONS
The one-color configurations are for alternate usage 
when full-color reproduction methods are prohibited. 

CONFIGURATION USAGE
These configurations can be used across product  
and service communications, consumer and  
business-to-business media, such as direct mail,  
brand advertising, trade shows, public relations,  
as well as product level literature and documents  
(e.g., packaging, labeling, operating/instruction 
manuals, etc.). All applications of the nVent logo on 
partner communications must be approved by your 
nVent business contact prior to distribution. 

IMPORTANT NOTES: 

•	 The nVent name, product brand name and 
relationship descriptor cannot be translated to 
another language.

•	 Contact your nVent business representative for 
approved nVent brand art and to discuss the use  
of the nVent Logo, your business relationship,  
and how to incorporate the nVent Product Brands. 
All applications of nVent Product Brand Logos on 
partner communications must be approved by  
your nVent business representative prior to printing 
and distribution.

PRODUCT BRAND CONFIGURATION

ENTERPRISE CONFIGURATION
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PRODUCT BRAND CONFIGURATION

CLEAR SPACE
The nVent Authorized Configuration should always be 
surrounded by a buffer area of clear space to separate 
it from text and other graphic elements, as well as the 
edge of the page.

No other elements should infringe upon this space.  
The minimum clear space is equal to the height of left 
side of the “n” in the logotype, as illustrated.

MINIMUM SIZE
Minimum size refers to the smallest size the nVent 
Authorized Configuration may be reproduced to ensure 
its legibility, and may not be reproduced smaller than  
1" or 25.4mm in width, as illustrated. 

IMPORTANT NOTE: Only with the permission of the 
nVent Marketing Department, may the minimum size  
of the nVent Authorized Configuration be made smaller 
on Third-Party material, such as business cards (refer 
to page 3.8).

RELATIONSHIP DESCRIPTOR
To ensure maximum impact, the nVent logo and 
relationship descriptor should always stand out 
from other graphic elements. The immediate area 
surrounding the logo has been defined as “clear space,” 
which should be kept clear of other graphic elements 
such as headlines, text or imagery.

IMPORTANT NOTE: The nVent name, product brand 
name and relationship descriptor cannot be translated 
to another language.

1" / 25.4mm

1" / 25.4mm

ENTERPRISE CONFIGURATION

n n

nn

n

nn

n n

n

CLEAR SPACE

CLEAR SPACE

MINIMUM SIZE

MINIMUM SIZE
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CONFIGURATIONS IN TEXT
When the configuration is written in text (as shown),  
or when the nVent name, product brand name and/
or relationship descriptor are used in text (e.g., nVent 
Authorized Distributor), use title case, or when required 
use uppercase.

CONFIGURATION USAGE
These configurations can be used across product  
and service communications, consumer and  
business-to-business media, such as direct mail,  
brand advertising, trade shows, public relations,  
as well as product level literature and documents  
(e.g., packaging, labeling, operating/instruction 
manuals, etc.). All applications of the nVent logo on 
partner communications must be approved by your 
nVent business contact prior to distribution. 

IMPORTANT NOTE: The nVent name, product brand 
name and relationship descriptor cannot be translated 
to another language.

ENTERPRISE CONFIGURATION

PRODUCT BRAND CONFIGURATION

XYZ Company, an nVent Authorized Distributor, delivers on all levels of 
quality and reliability for products that exceed your needs.

XYZ Company, an nVent RAYCHEM Authorized Distributor, delivers on all 
levels of quality and reliability for products that exceed your needs.

IMPORTANT NOTE: The nVent Product Brand Name should 
always appear after the nVent Name and in uppercase letters, 
such as “nVent RAYCHEM” or “NVENT RAYCHEM.”
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CO-BRANDED (Logos Treatment)
Referring to all product documentation, client operations  
material, sales tools, collateral, advertising, websites, 
marketing emails and other marketing materials 
that are created jointly by nVent and the approved 
Third-Party (e.g., ingredient branding, joint ventures, 
sponsorships, joint marketing ventures, etc.). Such 
materials may be created for a specific temporary 
function such as a jointly-hosted event, combined trade 
show booth setup or joint letter. Co-branded material 
may have a neutral look and feel, but we encourage 
using nVent fonts and colors when possible.

NVENT & PARTNER LOGOS
Co-branded materials will present both the nVent 
and Third-Party logos in the primary position on the 
page and will have equal visual weight. The business 
relationship between nVent and the Third-Party should  
be clearly outlined in the main body copy or sidebar  
of a marketing piece. 

LEGAL
Before creating or approving any nVent materials with 
Third-Party logos, consult the nVent Legal Department 
to ensure appropriate licenses and trademark ownership 
attribution statements appear. 

CONTACT
If you have questions about Third-Party Relationships  
or brand alliances, contact your Marketing Leader.

LOGOS TREATMENT ON TOP OF MARKETING MATERIAL

8675 Lorem-HC5 : V93310-18

Lorem ipsum dolor sit amet, conse ctet 
nibh euismod tincidunt ut laoreet dolore 
magna aliquam erat volutpat. 

Ut wisi enim ad minim veniam, quis noj 
ea commodo consequat. 

Duis autem vel eum iriure dolor in 
hendrerit in vulputate velit esse molestie 
consequat, vel illum dolore.

Lorem ipsum dolor sit amet, conse ctet nibh 
euismod tincidunt ut laoreet dolore magna 
aliquam erat volutpat. 

Duis autem vel eum iriure dolor in hendrerit 
in vulputate velit esse molestie consequat, 
vel illum dolore.

Ut wisi enim ad minim veniam, quis noj ea 
commodo consequat. 

• Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonu 
mmy nibh euismod tindolore magna aliquam erat volutpat. 

• Ut wisi enim ad minim veniam, quis nostrud exerci tation ullamcorper 
suscipit lobortis nisl ut aliquip ex ea commodo consequat. Duis autem vel 
eum iriure dolor in hendrerit in vulpu.

• Aate velit esse molestie consequat, vel illum dolore eu feugiat nulla facilisis 
at vero eros et accumsan et iusto odio dignissim

• Fadaqui blandit praesent luptatum zzril delenit augue duis dolore te feugait 
nulla facilisi.

• Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonu 
mmy nibh euismod tindolore magna aliquam erat volutpat. 

• Ut wisi enim ad minim veniam, quis nostrud exerci tation ullamcorper 
suscipit lobortis nisl ut aliquip ex ea commodo consequat. Duis autem vel 
eum iriure dolor in hendrerit in vulpu.

• Aate velit esse molestie consequat, vel illum dolore eu feugiat nulla facilisis 
at vero eros et accumsan et iusto odio dignissim

Lorem ipsum dolor sit amet, conse 
ctet nibh euismod tincidunt ut laoreet 
dolore magna aliquam erat volutpat. 

Ut wisi enim ad minim veniam, quis noj 
ea commodo consequat. 

Duis autem vel eum iriure dolor in 
hendrerit in vulputate velit esse 
molestie consequat, vel illum dolore.

BENEFITS

INSTALLATION TIPS OPERATION TIPS APPLICATION / SIZING

LOREM IPSUM DOLOR

•	 nVent logo and Third-Party logo 
share primary position on cover 
and have equal visual weight.

This example is for illustrative purposes only and is not 
meant to represent actual third-party communications.

8675 Lorem-HC5 : V93310-18

Lorem ipsum dolor sit amet, conse ctet 
nibh euismod tincidunt ut laoreet dolore 
magna aliquam erat volutpat. 

Ut wisi enim ad minim veniam, quis noj 
ea commodo consequat. 

Duis autem vel eum iriure dolor in 
hendrerit in vulputate velit esse molestie 
consequat, vel illum dolore.

Lorem ipsum dolor sit amet, conse ctet nibh 
euismod tincidunt ut laoreet dolore magna 
aliquam erat volutpat. 

Duis autem vel eum iriure dolor in hendrerit 
in vulputate velit esse molestie consequat, 
vel illum dolore.

Ut wisi enim ad minim veniam, quis noj ea 
commodo consequat. 

• Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonu 
mmy nibh euismod tindolore magna aliquam erat volutpat. 

• Ut wisi enim ad minim veniam, quis nostrud exerci tation ullamcorper 
suscipit lobortis nisl ut aliquip ex ea commodo consequat. Duis autem vel 
eum iriure dolor in hendrerit in vulpu.

• Aate velit esse molestie consequat, vel illum dolore eu feugiat nulla facilisis 
at vero eros et accumsan et iusto odio dignissim

• Fadaqui blandit praesent luptatum zzril delenit augue duis dolore te feugait 
nulla facilisi.

• Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonu 
mmy nibh euismod tindolore magna aliquam erat volutpat. 

• Ut wisi enim ad minim veniam, quis nostrud exerci tation ullamcorper 
suscipit lobortis nisl ut aliquip ex ea commodo consequat. Duis autem vel 
eum iriure dolor in hendrerit in vulpu.

• Aate velit esse molestie consequat, vel illum dolore eu feugiat nulla facilisis 
at vero eros et accumsan et iusto odio dignissim

Lorem ipsum dolor sit amet, conse 
ctet nibh euismod tincidunt ut laoreet 
dolore magna aliquam erat volutpat. 

Ut wisi enim ad minim veniam, quis noj 
ea commodo consequat. 

Duis autem vel eum iriure dolor in 
hendrerit in vulputate velit esse 
molestie consequat, vel illum dolore.

BENEFITS

INSTALLATION TIPS OPERATION TIPS APPLICATION / SIZING

LOREM IPSUM DOLOR
nVent logo is in the primary position,  

and both logos have equal visual weight.
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DISTRIBUTED BY

DONEC MAL ESUADAS 
DAPI BUS ELIT LACINIY 
NEVATIS OSURAC.

Wall-Mount
Solutions

•	 nVent look and feel.
•	 nVent logo in most prominent position on cover.
•	 Third-Party logo presented on bottom left of front cover, 

or back-cover depending on design requirements.
•	 Third-Party logo should not appear visually larger than 

the nVent logo.

nVent logo is the 
primary logo on the 
page in the most 
prominent position

Third-Party logo is the 
secondary logo on the page

Relationship 
Descriptor

NVENT LEADING
This refers to all product documentation, client 
operations material, sales tools, collateral, advertising, 
websites, marketing emails and other marketing 
material that is created by nVent, which is clearly 
nVent branded, and follows the nVent Brand Identity 
Standards. nVent branded materials may only be 
created by nVent and approved agencies; Third-Parties 
should not be allowed to mimic the nVent look and feel.

NVENT LOGO
The nVent logo is the primary logo on the page in 
the most prominent position. The full-color logo is 
positioned on the top right of the front cover. 

THIRD-PARTY LOGO
nVent materials may present a Third-Party logo to 
identify the Third-Party’s business relationship with 
nVent. This page illustrates the dominant relationship 
of nVent with the Third-Party logo, which will usually be 
placed on the bottom half or back of a marketing piece.

BUSINESS RELATIONSHIP
This relationship between nVent and the Third-Party 
should be clearly outlined in the main body copy or 
side-bar of a marketing piece.

LEGAL
Before creating or approving any nVent materials with 
Third-Party logos, consult the nVent Legal Department 
to ensure appropriate licenses and trademark ownership 
attribution statements appear. 

This example is for illustrative purposes only and is not 
meant to represent actual third-party communications.
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THIRD-PARTY LEADING
With nVent business and legal approval, certain  
Third-Parties may communicate their association 
with nVent on marketing materials. This includes 
distributors, dealers, value-add resellers and indirect 
sales representatives.

Third-Party company material refers to all product 
documentation, client operations material, sales  
tools, collateral, advertising, websites, marketing  
emails and other marketing materials that are created 
by a Third-Party.

These guidelines are designed to support Third-Party 
marketing programs, thus the overall look and feel of  
the marketing materials should follow the company’s  
own identity guidelines and should not employ any 
elements of the nVent brand identity, beyond these 
particular set of guidelines.

NVENT LOGO
Company materials may present the nVent logo to  
identify the Third-Party’s business relationship with  
nVent. This page illustrates the dominant relationship 
of the Third-Party logo with the nVent logo, which will 
usually be placed on the bottom half, back cover or 
side-bar of a marketing piece. 

LEGAL
Before creating or approving any nVent materials with 
Third-Party logos, consult the nVent Legal Department 
to ensure appropriate licenses and trademark ownership 
attribution statements appear. 

These examples are for illustrative purposes only and are 
not meant to represent actual third-party communications.

ENTERPRISE CONFIGURATION

PRODUCT BRAND CONFIGURATION

Industrial 
Solutions 
Catalog

Industrial 
Solutions 
Catalog

DISTRIBUTOR
AUTHORIZED 

nVent Authorized Distributor logo 
is the secondary logo on the page.

Third-Party logo is the primary logo on 
the page in the most prominent position.

•	 Third-Party look and feel.
•	 Third-Party logo in most prominent position on page.
•	 nVent logo presented on bottom left of front cover,  

or back-cover depending on design requirements.
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Your Data Center
Security Specialists.
Lorem ipsum dolor sit ametr, 

elitsa setuer adipiscing osurac 

sedam flim putani sicreail.

Online Banner Advertisement

Data is the lifeblood of your 
business. Keep it secure.

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, 

sed diam nonummy nibh euismod tincidunt ut laoreet dolore 

magna aliquam erat volutpat. 

Ut wisi enim ad minim veniam, quis nostrud exerci tation 

ullamcorper suscipit lobortis nisl ut aliquip ex ea commodo 

consequat. Duis autem vel eum iriure dolor in hendrerit in 

vulputate velit esse molestie consequat, vel illum dolore.

DISTRIBUTOR
AUTHORIZED 

Print Advertisement

Richard Smith
Sales Manager

1234 Main Street
Anytown, ST 56789
Country

+1 123-456-7890  Direct
+1 123-456-7890 Office
+1 123-456-7891  Fax
rsmith@xyzcompany.com

xyzcompany.com

Business Card

Graphic Wall Panel

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, 

sed diam nonummy nibh euismod tincidunt ut laoreet dolore 

magna aliquam erat volutpat. 

Ut wisi enim ad minim veniam, quis nostrud exerci tation 

ullamcorper suscipit lobortis nisl ut aliquip ex ea commodo 

consequat. Duis autem vel eum iriure dolor in hendrerit in 

vulputate velit esse molestie consequat, vel illum dolore.

Data is Your Business
KEEP IT SAFE AND SECURE

DISTRIBUTOR
AUTHORIZED 

Data is Your Business
KEEP IT SAFE AND SECURE

DISTRIBUTOR
AUTHORIZED 

Poster Display

DISTRIBUTOR
AUTHORIZED 

Hanging Banners
These examples are for illustrative purposes only and are 
not meant to represent actual third-party communications.

THIRD-PARTY LEADING
Appropriate usage of the nVent logo or the nVent  
Product Brand logo and the relationship descriptor 
within Partner-branded environments is illustrated  
on these marketing materials. 

All applications of any nVent logos on partner 
communications must be approved by your nVent 
business contact, prior to printing and distribution.

BUSINESS CARDS
The nVent logo may be reduced smaller than the 
minimum size on this instance only. Always adhere  
to the approved clear space requirements (refer to  
page 3.3).
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CADDY     ERICO     HOFFMAN     RAYCHEM     SCHROFF     TRACER

Heat tracing. Industrial strength. 
Globally proven. 
Lab iusa et qui tem evel is ipitis qui sundam hicto odis et harcias erum archici  
isimagnitis dolorpo repellab ium exeruti. nVent.com/RAYCHEM

NVENT 3RD LEVEL BRANDS P3

Product Name

DISTRIBUTED BY:

Industrial 
Solutions 
Catalog

AUTHORIZED DISTRIBUTOR

DONEC MAL ESUADAS 
DAPI BUS ELIT LACINIY 
NEVATIS OSURAC.

Wall-Mount
Solutions

DISTRIBUTED BY

Industrial 
Solutions 
Catalog

DISTRIBUTOR
AUTHORIZED 

NVENT SUB-BRANDS
Primary Usage Secondary (Vertical) Usage

CLASS I, DIVISION 1 SELF-REGULATING HEATING CABLES

HQTV

Electrical process-temperature maintenance for CID1 hazardous locations

PRODUCT OVERVIEW

The HQTV family of self-regulating heating cables is designed for pipe heat tracing  
in industrial applications. HQTV heating cables can provide process-temperature  
maintenance up to 225°F (110°C) and can also be used for freeze protection in  
systems having high heat loss. The cables are configured for use in CID1  
locations including areas where corrosives may be present.

Raychem HQTV-CT cables meet the requirements of the  
U.S. National Electrical Code. For additional information, 
contact your Pentair Industrial Heat Tracing Solutions 
representative or call (800) 545-6258.

APPLICATION

Area classification Hazardous locations
Traced surface type Metal and plastic
Chemical resistance Organic and aqueous inorganic chemicals and corrosives

SUPPLY VOLTAGE

HQTV1 120 V (100–130 Vac)
HQTV2 240 V (200–277 Vac)

TEMPERATURE RATING

Maximum maintain or continuous exposure 225°F (110°C) 
temperature (power on) 

Maximum intermittent exposure temperature,  225°F (110°C) 
1000 hours (power on or off) 

Minimum installation temperature –40°F (–40°C)

TEMPERATURE ID NUMBER (T-RATING)

Temperature ID numbers are consistent with T4: 275°F (135°C)
North America national electrical codes.

APPROVALS

Hazardous Locations: Class I, Div. 1(1), Groups B, C, D; Class II, Div. 1, Groups E, F, G; Class III temperature (power on) 

Fluoropolymer  
outer jacket (-CT) 

Tinned-copper braid

Fluoropolymer inner jacket

Self-regulating conductive core

Nickel-plated copper bus wire

Industrial 
Solutions 
Catalog

DISTRIBUTOR Product NameAUTHORIZED 

UNACCEPTABLE USAGE

On all Co-Branded Material:

•	 Do not place the nVent logo and Third-Party  
logo too close to each other.

•	 Do not incorrectly align the nVent logo and  
Third-Party logo.

•	 Do not alter the proportions and/or alignments  
of the nVent logo or the nVent Authorized 
Configurations elements.

•	 Do not alter the colors of the nVent logo or the  
nVent Authorized Configurations elements.

•	 Do not the translate any elements of the nVent  
logo or the nVent Authorized Configurations, 
including the nVent name, product brand name,  
product name and relationship descriptor.

On nVent Leading Material:

•	 Do not scale the Third-Party logo visually larger  
than the nVent logo.

•	 Do not apply the Third-Party colors to the layout 
and/or the nVent Authorized Configurations.

On Third-Party Leading Material:

•	 Do not scale the Third-Party logo visually smaller 
than the nVent logo.

•	 Do not apply the nVent colors to the layout and/or 
the Third-Party logo.

CONTACT
Questions about Third-Party relationships or brand 
alliances should be directed to your nVent business 
representative, prior to designing, printing and/or 
distribution of co-branded material.
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